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Dear BBBS Friends and Supporters:

Thanks to your support—your time, your talent, and your financial
contributions—Big Brothers Big Sisters of Central Minnesota has been able to
provide more children than ever before with a caring, trained mentor who
becomes that child’s friend and role model.

A recent independent study reported that the children involved in our program
are:

52% less likely to skip school;
46% less likely to start using illegal drugs;

36% less likely to lie to a parent;

Jayne Ritter, Board President

32% less likely to use violence;

27% less likely to use alcohol.

In our school-based program,
65% of teachers reported an improvement in the child’s attitude toward school;
60% of teachers reported improved academic performance;

80% of the youth improved their grade in at least one subject and, of those 80%, 35%
improved in three or more subjects;

62% of mentors and 70% of teachers reported increases in the child’s self-esteem.

This same study found that Big Brothers Big Sisters’ youth mentoring programs result in a benefit-cost
ratio of $2.72 to $1.00. This incredible return on your investment is seen in a reduced need for social
services, a reduction in juvenile as well as adult crime, as well as all of the results sited above.

We are excited about our results—the positive outcomes we achieve, and we are proud to report these
glowing statistics, but we still have a long way to go. In my view, the most important “stats” are the sparks
from one-to-one matches between Bigs and Littles, which change lives forever. How do you measure
that?

As we move forward into 2008, we hope that you will continue
to support us—with your time (we always need more
volunteers), your talent, and your donations. On behalf of the
BBBS board of directors and staff, | thank you for all that you
do from the bottom of my heart.

Jayne Ritter
BBBS Board President




Dear Friends of BBBS:

2007 has been a great year for Big Brothers Big Sisters of Central Minnesota. We've made strides
in all program areas, especially our school-based mentoring. We've added new mentoring relationships, in
an effort to better serve the children who need mentors in their life. We've improved our internal systems
and increased efficiency and cost-effectiveness. And we have big plans for 2008 and beyond. Some high-
lights:

e Our 100 Matches in 100 Days campaign resulted in more than 200 matches!
e Thanks to your support, BBBS was able to serve more than 1,400 children during 2007.

e The School-Based Mentoring Impact Study was released, showing the dramatic impact BBBS mentor-
ing relationships have on the children in our program.

e In addition to Big Brothers, Big Sisters, and Big Couples, families can now volunteer to mentor a youth
in our Big Families program.

e BBBS-CM received its first federal grant, which will enable us to
match 200 children in district 742 alone by October 2008.

As we move forward into 2008 and beyond: Our goal is to
increase the number of children matched and served by 10% per year.
We plan to offer additional training for volunteers, and regular activities
year-round, including over the summer months. We hired a volunteer
recruitment coordinator to focus specifically on identifying and recruiting
additional volunteers, so that waiting Littles in our program can be
matched with a Big as quickly as possible and we can serve even more
children in our four-county service area. Our vision is to match all
children who need one with a BBBS volunteer.

We thank all of you who already participate in our program. We |
invite those who may not yet be involved to join us. There are many
opportunities: become a Big, join a committee, attend an event, become
a donor. Working together, we can reach even greater numbers of
children, helping them to reach their full potential through a personal relationship with a caring, trained
volunteer who becomes their friend, role model, and mentor.

Liz Cross
Co-Executive Director

Dear Friends and Supporters:

Big Brothers Big Sisters exists because many youth in America lack the extra care and attention of
a responsible role model and friend. One of our core values is to match caring and well-trained mentors

S with children who want and need them. We know these matches
result in positive growth experiences for both Bigs and Littles.

By participating with BBBS today, you help secure a
brighter and better future for central Minnesota and beyond. The
most important resource we have is our children. Let’s come
together today to help make them as good as they can become.
The future is now!

Irv Cross
Co-Executive Director




United Way Allocations $ 18,433 $171,000 $189,433 $180,979

Federated Challenge 200,000 0 200,000 200,000
Grants/Contributions 199, 456 103,338 302,794 224,778
Total Support 417,889 274,338 692,227 605,757
Special Events (Net) $ 86,581 $ 86,581 $ 68,729
Unrealized Gain 13,123 13,123
Realized Loss (9,867) (9,867) (2,774)
Interest 19,231 19,231 9,759
Total Other Revenue $109,068 $109,068 $75,714
1 335,591 (335,591)
$862,548 (61,253) $801,295 $681,471
#3$
Program Services $562,957 $562,957 $481,392
Supporting Services:
Management/General 59,117 59,117 56,048
Fund Raising 76,736 76,736 28,123
Total Functional Expenses $698,810 $698,810 $565,563
% & 1 $163,738 (61,253) $102,485 $115,908
Net Assets (Beginning of Year) $397,360 $335,591 $732,951 $617,043
Other Fund
Revenue Admin. Raising
3%\ 8% i

t Special

Events
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by Joel Vogel, Minnesota’s 2007 Big Brother of the Year

After our son left home to join the
Navy and our daughter left for
college, | thought that | was way too
young to just sit around and wait for
grandkids. | would be depressed if
| didn’t have anyone to laugh at my
old jokes or listen to my unsolicited
advice. | wanted to offer some
young man an opportunity to do
some things that he might not get to
do if there wasn’t a male presence in _ ¥
the household. | remembered that a
former employer was a Big Brother h!
and recalled what a positive affect it ™
had on both his and his Little
Brother’s life. | seemed to have time
on my hands, and | needed to fill that
void.

Hunter and | were matched on
December 12, 2002. The experience has been great from the start. He was about eight years old and
laughed when | asked him if he was married. | knew then that my old jokes had found an audience. Being
a Big Brother is easy when we both know that the goal each time is to have fun. We both get to leave our
busy life behind and do something that we both enjoy. The time we have spent fishing, either in the boat
or on shore, has made moments to remember. Being with Hunter when he won the area Bass Masters
casting contest was great. He applied much of what he learned that day to our fishing outings. Having
Hunter to take fishing is great way to get me out of a few household chores, thanks to a supportive spouse.
Taking Hunter to an SCSU hockey game or a St. John’s football game and having him ask questions about
the rules or why they did this or that makes me pay closer attention to what is going on. | have been
humbled on the pool table at home, as he is the best pool player for his age | have ever seen. Watching
Hunter play football and basketball allows me to go back in time, as | remember what fun it was to play at
that age. | know that he will remember some of those games as long as he lives. The simple things like
making sloppy joes, decorating Christmas cookies, or doing a little yard work bring out the best
conversation. This helps keep me grounded and reminds me of the important things in life.

There are two high points for me. Each year when Hunter asks me if we can build something in my ga-
rage for his mom’s Christmas present is one. We seem to start around October getting ideas and
talking about what we can do. The amount of love that he puts into the building of each item is special. |
look forward to this each year.

The other high point was early in our match when we went to Space Aliens to eat and play some games.
We played a game together, and we hit the “jackpot.” It took 25 minutes just to eject the tickets he could
turn in for prizes. As Hunter was deciding how to claim his prizes, he wanted to make sure that we got
something to take home for his brother. | also had introduced him to a friend of mine who happened to be
at Space Aliens with his two kids celebrating a birthday party. Hunter made it a point to buy each of them
a present with what he had won. Wow, what a lesson for me that was.

The BBBS program has been very rewarding to me. My personal wish is that we someday have a
waiting list of people who want to be a Big Brother or Big Sister, in place of a waiting list of children looking
for a match.



$200,000 and above

Federated Challenge

$50,000 to $199,999
United Way of Central MN

$25,000 to $49,999

Big Brothers Big Sisters of America
ING Direct

$10,000 to $24,999

Morgan Family Foundation

Arby's Foundation

Professional Athletes Foundation
Beim Foundation

Stearns County

Thomas A. Ritsche for Youth Fund
Central MN Initiative Foundation
Otto Bremer Foundation

NFL Alumni, Inc.

Anonymous Donor

$5,000 to $9,999

Caring Rivers United Way

John Clemens

Independent Order of Foresters
Sherburne County

National Philanthropic Trust

Gordon & Michelle Meyer Fund of the
Central MN Community Fndn.

Al & Jean Leighton

Sexton Foundation

$1,000 to $4,999

Gold's Gym

Bremer Bank

St. Cloud Optimist Clubs
Xcel Energy

GeoComm, Inc.

The Nash Foundation

John Brett

Keith & Paulette Julson
Northern PCS Services

UMI Company, Inc.

Gray, Plant, Mooty P.A.
LeAnn Donovan

ASG Management Company
Coborn's, Inc.

Royal Caribbean International

Park Industries, Inc. Fund of the
Central MN Community Fndn.

Eric & Mellissa Stalboerger

$1,000 to $4,999 (cont.)

Janet Grones

College of Saint Benedict
Mike & Judy Ziemann

Vos Family Foundation
Wolters Kluwer Financial
McDowall Company

Mille Lacs Band of Ojibwe
PrimeVest Financial Services
Miller Companies

St. Cloud Federal Credit Union
Geyer Signal of St. Cloud
Gold'n Plump Poultry, Inc.
James Miller

Irv & Liz Cross

St. Cloud Lions Club
Corporate Commission of MLB
Paul & Joanne Dorsher

Hall Law, PA

James Brown

The Timberland Company
St. Cloud Granite Rotary
Beverly J. Bakkeal

Doman Family Fund of the Central
MN Community Fndn.

Miller Family Fund of the Central MN
Community Fndn.

Timberland
Mark Doman

$500 to $999

Dick & Mimi Bitzan
Scheel's Sports Shop
Advantage Chiropractic
J.M. Oil Company, Inc.
Tom & Suzanne Caprio
St. Cloud River Bats

Bank of Elk River

Lois M. Wakefield

Marco Workplace Interiors
Ed Schnettler

Rick Roehl

Mark Altringer

John Schlecht

Tri-County Abstract & Title
Foley High School

Kern, Dewenter, Viere LTD
KEMPS

CentraCare Health System
Liberty Savings Bank, fsb
Roger Duininck

George Torrey

Don Helgeson

Elk River Lions

Bl
o

2007 Donor Report* MEETS

STANDARDS

$500 to $999 (cont.)
LarsonAllen

Joe & Elaine Omann
Northern Star Bank
Leonard, Street & Deinard
Bob & Lesley Walter
Francis E. Stephen
Western National Insurance
First National Bank of Elk River
Easy Green

Joel Duray

Winkelman Building Corp.
Appert's Food Service
Bernick Companies

Dale Kiffmeyer

Nobel Biz, Inc.

American Eagle

Brian Anderson

Benjamin Scott

Michelle Pape

Sue Wendt

Loren Meyer

Shred-it

$100 to $499

Barbara Opitz

Doris Benetts

Virgil Stang

Miller Plante & Wagener, LTD.
Joe Buesing

Eagle Pattern and Model, Inc.
Stephen Nohner

Jeff Wagner

Merrill Corporation

Aria Communications Corp.
Mark Luedtke

Paul Peyerl

Sue Iten

Benson Funeral Home
Cinema Entertainment Corp.
Kristina Moore

St. Joseph Jaycees

Kelly & Shelly Davidson
Interior Design Innovations
Great River Energy

Megan Brown

James & Kim Holweger
Scott Schreiner

Cheryl L. Pearson

Heim Milling Company
Sharon & Bill Harren
Columbia Gear

Anderson Trucking Service
Jeanne Soleim



$100 to $499 (cont.)

Michael Heneghan
Jessica Wittner

Charles Ehlen

Linda Feddema

JoAnn Olson

John & Jan Schnettler
Mike Frericks

Judy Holmberg

Kyle Wolden
Form-A-Feed, Inc.

Greg & Kelly Neeser
Darrin Nystrom

David Bryant

Duane Nawrocki

Michael Sindt

Brigitte Angela Diaz
Scott Scoville

Cultural Fusion Club
Albert Hammond
Stephen Gaetz

Dan Goebel

Ric Hansen

Little Dukes Stores

US Bank

Heather Craig

American Heritage Bank
AIS Planning

Mary Ann Stephany
Westside Liquor

Eye Kraft Optical, Inc.
Apollo Insurance Agency
Spanier Bus Service, Inc.
Dubow Textile

Weidner Mechanical
Larry Norvell

Kim J. Moy

Dingmann Family Funeral Home
James Schlenner

Dan Feneis

St. Cloud Surgical Center
Dan & Mabel Coborn
Michael Dedong
Elizabeth Hayden
Joanne Kudrna

Jim Knoblach

Jennifer Buege

Gene Washington

Jason Bernick

Dave Ebnet

Rick & Gayle Garrity
Mark Traut

Big River Group, LLC
Goldleaf Plastics, Inc.
Moose Lodge 1400 Waite Park
Pan-O-Gold Baking Company
Mary Eberley

Mary Westbrock

$1 to $99

Glenn Stalboerger
Brian Iten

Angela Handeland
Jessie Kovall

Patrick Giambruno
Skip DeMarais

Mathew Hunerkoch
John L. Weber

Bruce Kiffmeyer

Alex Underwood

Jon Mott

Mike Brandt

John Lewis

John Rossman
Greenwald Pub
Sandra Kunstleben
Thoele Dental Laboratory
Amadou Thiam

Steve Parton

Lori Lyback

Tom Koenig

Rob Schmitt

Ben Giriffin

Gary Harger

Sharon Asselin

Carol Demars

Dale Gasser

Target Corporation
Colleen Hahn

Scott Falk

Citizens for Blatz Committee
Dianne & Murdoch Tuff
Julie Ann Coborn
Wanda Salner-Hengel
William P. Jansen

Fern Swanson
Cathleen Bengtson
Woodbury Financial Services
Shirley Curtis

Debbie Gillis

Ronald J. Niemeyer
Thomas Pull

Diane Glade

Dorinda Fisher

St. Cloud Toyota & Suzuki
KPMG Community Giving Campaign
Kelly Vouk

Julia Lichy

Freeze.com LLC

David Baldwin

Terry Schroeder
Thomas Ewens

Yvette Maloney

Paul Andres

Diane Pemrick

Sarra Johnson

Kelly Lursen

$1 to $99 (cont.)

Pamela Wilbur
Bob Anderson
Debra Carlin

Julie Haag

Darell & Kris Nelson
Mike Kiodo

Brian Libbesmeier
UpFront Consulting
Celest Stang

Kim Noetzel

Judith Stanisich
Rose Hockett

Julie Frosch

Susan Wielinski
Karl Schmidt

Tim Thomes

Tami Kruzel
Jeffrey Hyre
Karissa Kujak
Baba Odukale
Sarah Andersen
Janelle Harlander
Michele Henkemeyer
Alecia Rice

Scott Meller
Jerome Fisher
Mary Lee Mozena
Laurie Koshiol

* We tried very hard to include
everyone who donated to BBBS
during the past fiscal year. We
apologize if we missed you or if we
identified you incorrectly, and we ask
you to PLEASE let us know!




Leighton Broadcasting

Traut Wells, Inc.

Minnesota Timberwolves & Lynx
St. Cloud Center of Tae Kwon Do
Continental Press, Inc.

Flip Saunders

Creative Catering

Crafts Direct

Minnesota Vikings

Game Day Sports Marketing
Jim Lehman

Coborn's, Inc.

PleasureLand RV Center, Inc.
Players, Inc.

Macalester College

Ziebart Survival Gear for Cars
Minnesota Twins
Rasmussen College
Matthew Hall Lumber

Jane Bremer

First National Financial Services
Total Recreation

Mike Ziemann

Bernick Companies

Currey's Photography

Marco Workplace Interiors
Hennen's Furniture

Irv & Liz Cross

Jayne Ritter

Holiday Inn Hotel & Suites
Maria V. Peters-Bodette

D.J. Bitzan Jewelers

Wayne Schluchter

Rainbow Play Systems
National Student Association
Joe Frazier

Elk River Police Department
Reggie Bush

Dom's Jewelers

Viking Coca Cola Co.
Bachman Jewelers on 7th
Birdwing Spa

Territory Golf Club

KEMPS

C & L Distributing

Scheel's Sports Shop

All Four Fun

Heartland Glass Co., Inc.
Sara Volz

Central Landscape Supply
Rod Bemis

Robert's Fine Jewelry
Bryant McBride

Max Bats

CashWise Liquor

Sound Spirit Massage

Doug Lien Watercolors
Clubhouse Connection

Sherwin-Williams Co.
Jennings Decoy Co.

Antioch Company

Appert's Food Service
Unique Portrait Design

AJ Heckman Photography
Independent Order of Foresters
Stearns, Inc

Crafts Direct

Franklin Outdoor Advertising
Tom Zaske

Centennial Sports

Country Mill Gift Shop
Quinlivan & Hughes, P.A.
Boot Shack

Best Western Americanna Inn
Knotty Pine Liquor

Tom & Suzanne Caprio
Anton's Supper Club
Cooper Avenue Coborn's Liquor
Birch TelNet Directory
Nemeth Orthodontics
Carvings by Ken Ramler
Gold'n Plump Poultry, Inc.
SCSU Athletics

Baker's Hobby & Framing
St. Cloud River Bats

Food Ecstacy

Science Museum of Minnesota
Powder Ridge Ski Area

Red Lobster

Knight's Chamber Clothiers
BankVista

Batteries Plus

Becker Furniture World

Bob Heydman Pottery
Hemsing's Delicatessen
Deb Rollings Pottery
Crystal-Pierz Marine
G-Allen's Restaurant & Bar
Best Western Inn/Green Mill
Stone House Tavern

Old Log Theatre

Outback Steakhouse

St. Paul Saints

Mid-America Festival
Northern PCS Services
Granite City Jobbing Co., Inc.
Peter Smith Pottery

NFL Films

Leisure Specialties

Space Aliens Grill & Bar
GW Coffee & Tobacco

Wild Bird Center

Ciatti's Italian Restaurant
D.B. Searles

Grizzly's Grill N' Saloon
Timberlodge Steakhouse

INn-Kind Contributors

Buffalo Wild Wings
Summerland Family Fun Park
Billie Eliszewski

Mary Lou Raden

St. Cloud Times

Granite City Food & Brewery
Golden Spike Speedway
College of Saint Benedict
Meyer Associates

Boulder Ridge Golf Club
Promotional Resources
Custom Accent Promotions
Eric & Mellissa Stalboerger
Gluek Brewery Cold Spring
Golf Source

Mike’s Archery

Fitzharris Sports

Legends Golf
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by Mandi VanOverbeke, 2007 Big Sister of the Year

Michaela and | have been matched for the past
four and a half years. When [ first met Michaela, my im-
pression was that she was a quiet, shy, and timid teen-
ager. In spending time with her, | realized that she has
an incredible personality, a tremendous amount of
compassion for others, and a huge heart. | decided to
join Big Brothers Big Sisters to be an inspiration and a
role model to a youth in my community. What | soon
learned was that | was the one being inspired by
Michaela.

Michaela has become one of my best friends,
and | am truly blessed to have her in my life. Even P .
though we may not be sisters by blood, we have formed #; - VRS, ,-,f-ﬂ;,
a bond that will last a lifetime. | am so proud of her for SR
so many reasons. | have watched as Michaela has struggled through many hurdles in her I|fe
What amazes me about her is that she does not let it get her down. Instead, she looks for the posi-
tive in the situation, and is grateful for the chance to learn something from it. She is a remarkable
young woman who devotes her time to studying hard in school, volunteering at her church, helping
out friends and others in need, and spending part of her summer vacation volunteering at Camp
Friendship in Annandale, Minnesota.

| cannot imagine my life without Michaela. She is a beautiful, strong, courageous young
woman who is anything but ordinary. She is someone | look up to, and | cannot express how happy
she makes me feel when we are together. She brightens my day every time | see her smiling face,
and she is truly my hero! Michaela will be turning 18 this year, and even though our match will end
through the Big Brothers Big Sisters program, | know that our friendship will not end. | am looking
forward to making many more fun memories together for years to come!

$ ) ;

The Annexstad Family Foundation was established by Al and Cathy Annexstad and their
family to provide financial support for higher education to deserving students who have matured as a
“Little” through the Big Brothers Big Sisters program. The program’s goal is to assure that funds for
tuition, fees, room, board, and books are provided. The amount of the scholarship is based on the
individual financial circumstances of the eligible student recipient and the availability of resources
from the Annexstad Family Foundation. Assuming the continued good standing and annual
demonstrated financial need of the student, the scholarship will be renewed annually through the
standard period required to obtain a bachelor’s degree at the participating educational institution.

Interested students may contact Big Brothers Big Sisters to begin the application process and
to get information regarding the participating educational institutions. Students should apply early in
their senior year of high school. Applicants must also complete the free Application for Federal
Student Aid (FAFSA), available at www.fafsaed.gov.



Big Brothers Biqg Sisters
of Central Minnesota

Big Brothers Big Sisters of Central Minnesota helps youth to realize their potential by providing
positive growth experiences through one-to-one mentoring relationships.

1& - -

It is the goal of this agency to place a carefully screened, caring adult volunteer in the life of
every child in need and thereby enrich the child, the child’s family, and the assets of the
community today and in the future.

1& / -

Big Brothers Big Sisters’ vision is to provide successful one-to-one mentoring relationships for all
children who need and want them. Our caring volunteers will nurture and inspire children,
helping them to reach their full potential, which in turn will contribute to brighter futures, better
schools, and stronger communities.

Little Moments...Big Magic...Huge Impact!

Big Brothers Big Sisters of Central Minnesota is one of 454 affiliate agencies located in all
states, Guam, Puerto Rico and the Virgin Islands. Big Brothers Big Sisters of America is
celebrating its 104th anniversary, having begun in 1904 as a challenge put forth by a New York
City court clerk who recognized the needs of “street youth” of that time. The Big Brothers Big
Sisters model of one-to-one, professionally supported mentoring is still among society’s best
approaches to reaching and helping youth at risk.

Big Brothers Big Sisters of Cen-
tral Minnesota began 39 years ago
in 1969 through the sponsorship of
area service organizations. The
goal then as well as today was to
help disadvantaged and at-risk
children reach their full potential.

This agency is an active
member of the Initiative
Foundation’s Healthy Organization
Partnership, a recipient of the
Charities Review Council’s highest
accreditation, winner of the Initiative
Foundation’s & 0

) ) 1 12 ) 3
and was one of three finalists for
the Big Brothers Big Sisters of
America 1& )

1 12 ) )
) 4




Programs of Service
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This component is the traditional mentoring option, core service, and foundation of Big Brothers Big Sisters’
service to children at risk. Youth are placed in long-term, nurturing relationships with carefully screened and
trained volunteers for the purpose of mentoring and guidance, while providing assistance in the development
of the child’s social, emotional, and character development. In the community-based mentoring program, a
(& 3 (& 3C& I (&% spends two to four hours per week with a youth doing
things they both/all enjoy.

Children in the community-based mentoring program are referred to this agency by school staff, faculty,
counselors, social workers, law enforcement agencies, other youth and family service organizations, and
parent/guardians.

The overall purpose in any mentoring relationship is to increase the child’s self-esteem, emotional and
physical well-being, scholastic performance, personal relationships, social skills, and attitude. Big Brothers,
Big Sisters, Big Families, and Big Couples share Little Moments that become Big Magic to a child.

0C - &-

The school-based mentoring program partners with schools to assist
them in service to at-risk youth and create an additional support
structure. In the school-based program, a Big Brother, Big Sister, Big
Family, or Big Couple spends one to two hours per week with the child
in the child’s school.

Children in the school-based mentoring program are referred to this
agency by school staff, faculty, counselors, social workers, law
enforcement agencies, other youth and family service organizations, and
parent/guardians. Monitoring of the match and the match relationship is r
done by the assigned school-based mentoring coordinator, as well as
designated in-school coordinators who will also be available and
accessible for youth, mentors, and parent/guardians to express
concerns, ask questions, and share successes while on the school
campus.

School-based mentoring allows this agency to serve a far greater
number of children in both urban and rural environments with a greatly
increased pool of potential mentors due to a more adaptable time
commitment.

0C = &-
Site-based mentoring targets at-risk, school-age youth residing within a specific and targeted community or

neighborhood. Site-based program relationships are limited to interaction at a central and public location
within that community or neighborhood, such as a community center.

In the site-based mentoring program, a Big Brother, Big Sister, Big Family, or Big Couple spends an
average of two to four hours per week with the child in a relationship that will help the youth’s social,
emotional, and character development. Bigs bring to the youth a sense of stability, consistency, and common
sense that is often missing in the life of an “at risk” child.



Big Brothers Big Sisters
of Central Minnesota

15 Sixth Avenue North
St. Cloud, MN 56303
(320) 253-1616
(888) 600-1616

www.bbbscentralmn.org



